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QUESTIONS TO BE ANSWERE

- What linkages are required to encourage the movement o
between the Route 309 corridor, Main Street, downtown
Quakertown, the Antiqueos

- How does Quakertown leverage Iits assets to attract consu
these commercial districts? How can Quakertown build u
these assets?

- How can Quakertown capitalize on opportunities provide
reactivation of the rall line for passenger service?

- What areas of Quakertown are conducive for residential a
commercial redevelopment?

- What merchandise is missing from the Quakertown marke!
causing consumers to shop elsewhere?

- How can the vacant industrial sites be redeveloped? Wha
they play I n Quakertownos




What We Have Learned




Consumer and Business Owner Surveys Hi
Ratings of Factors of Downtown Quakertown Are
tEOa;% roef walkifngm store 290 8104
Cleanliness 67% 73%
Cost of merchandise 66% 53%
Convenient parking 65% 52%
Quality of merchandise 63% 67%
idenalkolstreets 59% 57%
Attractiveness of store fr 57% 54%
Shopping hours 57% 57%
Traffic flow 46% 52%
Variety of Stores 42% 33%
Base: Those rated Excellent/Goodpmird gcale

- /




Consumer and Business Owner Surveys Hi
Improvements Needed to Enhance Downtown Quakerto
Public Restrooms 54% 57%
Less traffic congestion 38% 34%
Additional parking 31% 37%
Fregoarking 31% 50%
Information kiosk 27% 39%
Benches 26% 34%
Directional signage 25% 23%
Curbs and sidewalks 19% 19%
Bike Racks 16% 32%
Improved street lighting 15% 17%
Street banners 14% 10%
Those who rated need for "Lots of Improvement"




Consumer and Business Owner Surveys

Retall Establishments of Most Interest

1 75%
1 72%

Fine Dining Restaurants

Theater
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Local/ Unique Restaurants
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Coffee oD | —— 377 e
Art Gallery — 33% 1 61%
Fa.mil}-' Clothing Store — 330, | 65%

| 50%

Boutique Clothing Store
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Spa/Beauty Salon | 46%

— 7
Hardware/Home Center — 1700 1 48%
- | 77%

Book Store
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M Consumer M Business Owner

Multiple Responses Allowed. Mentioned by at least 10%
k of respondents




Consumer and Business Owner Surveys Hi

Why downtown area is appealing
- Small, more intimate experience
- Unique, friendly

What consumers say

- Downt own Quakertown can benef it
aestheticso

- If SEPTA service was available, 70% are very or somewhat likely
to use it

- Living downtown is of interest to 13% (not insignificant)
What businesses say

- Need Help with marketing and advertising of own businesses, as
well the overall area

- Improve the look and presentation of the downtown area 1
storefronts, sidewalks




Market Assessment: Trade Areec
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Market Assessment

Retail Gap Analysis

The Retall Leakage and Surplus
Analysis will help us understand:

- What merchandise is meeting local
demand

- What merchandise is missing in the
market area, causing consumers to
shop elsewhere

. The difference between actual and
potential retail sales

. To what extent the business district
IS capturing the retail spending
potential of households residing
both inside and outside the
business districts drive time areas.




